
 
 

VERDICT ON THE CREDIT 
CRUNCH 

 
This brief examines how the current economic climate and situation in the financial markets is 
impacting retail. It analyses the success of the discount retailers and looks at the wider impact 
of the credit crunch in other countries through a focus on Eastern Europe. The brief also looks 
at the various ways retailers can deal with the downturn and look to emerge from it as 
stronger businesses. 
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