About the cDNA programme

Section 1: Executive Summary
- Executive summary

Section 2: Use of department stores
- Summary
- Share of consumers
- Profile of department store shoppers
- Profile of shoppers who don’t use department stores
- Department usage
- Share of shoppers by retailer
- Cross-department usage

Section 3: Department Analysis
Clothing - How clothing shoppers use department stores
- Customer demographics
- Share of shoppers by retailer
DIY - How DIY shoppers use department stores
- Customer demographics
- Share of shoppers by retailer
Electricals - How electricals use department stores
- Customer demographics
- Share of shoppers by retailer
Food & Grocery - How food & grocery shoppers use department stores
- Customer demographics
- Share of shoppers by retailer
Footwear - How footwear shoppers use department stores
- Customer demographics
- Share of shoppers by retailer
Homewares - How homewares shoppers use department stores
- Customer demographics
- Share of shoppers by retailer
Music & Video - How music & video shoppers use department stores
- Customer demographics
- Share of shoppers by retailer
Personal Care - How personal care shoppers use department stores
- Customer demographics

- Share of shoppers by retailer
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This section gives a short overview of the main research findings.

This section examines the department store channel as a whole and its
share of all shoppers, who those customers are and what they use
department stores for. An analysis of shoppers who don’t use department
stores is also provided.

This section looks at how department store shoppers use eight individual
retail departments. Profiles of customers using department stores for each
sector are provided together with shares of shoppers by retailers.
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Section 4: Department Store Retailer Profiles

Debenhams - Key findings
- Share of shoppers
- Customer demographics
- Department usage
- Cross-department usage
- Competitors

Fenwick - Key findings
- Share of shoppers
- Customer demographics
- Department usage
- Cross-department usage
- Competitors

House of Fraser - Key findings
- Share of shoppers
- Customer demographics
- Department usage
- Cross-department usage
- Competitors

John Lewis - Key findings
- Share of shoppers
- Customer demographics
- Department usage
- Cross-department usage

- Competitors
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This section looks at major department stores. For each retailer an
analytical summary is provided followed by customer shares and profiles.
Use of the department store across eight retail departments is examined
together with cross-departmental usage. Finally, we depict the retailer’'s
position in its competitor set.
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Section 4: Department Store Retailer Profiles
Marks & Spencer - Key findings
- Share of shoppers
- Customer demographics
- Department usage
- Cross-department usage
- Competitors
Selfridges - Key findings
- Share of shoppers
- Customer demographics
- Department usage
- Cross-department usage
- Competitors
TJ Hughes - Key findings
- Share of shoppers
- Customer demographics
- Department usage
- Cross-department usage

- Competitors
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This section looks at major department stores. For each retailer an
analytical summary is provided followed by customer shares and profiles.
Use of the department store across eight retail departments is examined
together with cross-departmental usage. Finally, we depict the retailer’'s
position in its competitor set.
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