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Figure 2.1: Competitive dynamics of drug classes within 

the global cancer market, 2003

“Near-term growth in the global cancer market will be driven by the continued up-take of

existing innovative cancer products and the launch of novel compounds currently in R&D...”

Assess potential breakthrough compounds in cancer treatment, 

identify key unmet needs and areas of future revenue growth 
with this NEW report...

“

”   

'The overall cancer market is

forecast to grow from $38.5bn 

in 2003 to $53.1bn in 2009. 

This rate of growth represents a

decline from previous years in

the market, and is indicative of

the maturity of the hormonal 

and cytotoxic classes, which are 

suffering from the introduction

of generic competition for key 

traditional revenue generators…'
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Key findings of the report
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Figure 2.4: Market share of the leading 

hormonal therapies, 2003

“Whilst most of the hormonal drug classes have

experienced a decline in sales growth in recent years,

the aromatase inhibitors, representing the 

smallest class in the hormonal market, have not. 

A key contributor to the overall growth rate of this

class has been AstraZeneca's Arimidex (anastrozole),

which recorded sales of $519m in 2003, an increase

of 56.8% on $331m in 2002...”

• The global cancer market is forecast to grow from $38.5bn in 

2003 to $53.1bn in 2009, representing an average annual growth      

rate of 5.49%.

• In the US alone, it is predicted that 217,000 new cases of breast 

cancer will be diagnosed in 2004. Although mortality is decreasing 

and the disease is relatively well understood, significant unmet 

needs exist.

• The total adjunct therapy market was valued at $16.0bn in 2003, 

a 18.2% increase on 2002 sales. Market growth was driven by           

the strong sales performance of the new generation HGF products, 

in particular Amgen's Aranesp (darbepoietin) and Neulasta 

(pegfilgrastim). 

• In 2003, BMS maintained its position as the leading player in 

the cancer market with total oncology sales of $4.1bn equating, 

to a 10.6% market share.

• The innovative cancer therapy class is forecast to almost double 

in value during the forecast period, from $6.4bn in 2003 to 

12.5bn in 2009, by which time it will overtake the cytotoxic drug 

classes in value terms. 

The Cancer Market Outlook to 2009

Drug class 1999 2000 2001 2002 2003 Growth 

($) ($m) ($m) ($m) ($m) 2002–03 (%)

Cytotoxics 6,948 7,925 8,651 8,925 10,142 13.60

Hormonals 4,855 5,237 5,720 5,960 6,066 1.80

Innovative agents 1,650 2,078 3,776 5,932 6,368 7.30

Adjunct therapies 8,781 9,908 11,321 13,500 15,955 18.20

Total 22,234 25,148 29,468 34,317 38,531 12.30

The NEW management report ‘The Cancer Market Outlook to 2009’, 

quantifies the patient potential in different cancer sub-markets and provides

benchmarks for new cancer drug development and marketing strategies.

This report identifies key areas of unmet need and profiles the market

leading products of the future.

The global cancer market is characterized by a mix of established gold 

standard therapies and new innovative products rapidly capturing market

share. While a number of blockbuster therapies lose patent protection, 

heavy R&D investment has resulted in 400 potential new drugs currently 

progressing through clinical trials. Significant unmet needs and high 

incidence of disease continue to drive market growth, leaving a number of

companies competing to improve treatment efficacy and drive market

share.

Use this report to quantify patient potential in cancer sub-markets, 

benchmark your portfolio against the eight leading companies in 

the sector and devise strategies to counter threats to your market

position in the next five years.

Table 1.1: The global cancer market, 
1999-2003

“The value of the cytotoxic market grew by 13.6% 

in 2003, following disappointing sales growth in 2002.

The strong sales performance for market leaders such

as Taxotere, Gemzar and Paraplatin were not offset in

2003 by further declines in the sales of Taxol following

a peak in the availability of generic versions of 

paclitaxel in the US...”

Source: The Cancer Market Outlook to 2009



The answers to your questions

• What will the key areas of growth in the cancer market be in the 

next 5 years?

• What are the key unmet needs in the global cancer market?

• What is the most effective drug launch and brand building strategy in

each different cancer treatment setting?

• What will the leading blockbusters of the future be in the global 

cancer market?

• What impact will key patent expiries and the launch of generic 

products have on the global cancer market?

• What impact will the launch of new angiogenesis inhibitors and other

novel therapies have on the cancer market?

"Figure 2.3 shows a market share and growth analysis

of the four main drug classes in the cancer market. 

Of particular interest is the rapid emergence of the

innovative cancer drugs within the market. 

Given current growth rates, this class, currently 

dominated by cytokine and monoclonal antibody 

products, is poised to match the cytotoxics market

within six years in terms of sales...”
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Why you should order your copy today

“The innovative cancer therapy class is forecast to

almost double in value during the forecast period, 

from $6.4bn in 2003 to $12.5bn in 2009, 

by which time it will begin overtaking the cytotoxic

drug classes in terms of sales. Due to increasing 

generic competition, growth in the hormonals market

is expected to level off towards the end of the forecast

period, although sales should peak at an estimated

$6.8bn in 2007...”

• Benchmark the performance of competing products by indication, 

drug class and marketing company.

• Determine the impact of patent expiry on major gold standard 

products, including Nolvadex, Intron A and Lupron. 

• Examine the strategic implications of industry developments for 

established or recently approved therapies, including 

AstraZeneca's Iressa, Millennium's Velcade and Corixa and 

GSK's Bexxar.

• Evaluate the latest regulatory implications on future drug 

marketing policy and drug development.

• Understand the benefits of developing drugs initially for niche 

indications, thereby avoiding the greater competition and more 

rigorous regulatory process associated with drug development for        

more prevalent cancers.

• Identify strategies used to position product franchises of 

both established players and new entrants.

CAGR (%)

Brand 2003 2005 2007 2009 2003-09

Cytotoxics 10,142 11,725 12,740 12,841 4.01

Hormonals 6,066 6,747 6,796 6,440 1.00

Innovative agents 6,368 8,010 10,150 12,495 11.89

Adjunct therapies 15,955 18,950 20,375 21,325 4.95

Total 38,531 45,432 50,061 53,101 5.49

Sales ($m)

Table 4.7: Comparison of market 
attractiveness, 2009

Source: The Cancer Market Outlook to 2009



The Cancer Market Outlook to 2009
Table of contents

CHAPTER 1: PATIENT POTENTIAL

Disease description, epidemiology, current 

treatments for all the following therapy areas:

•  Lung cancer

•  Breast cancer

•  Prostate cancer

•  Colorectal cancer

•  Ovarian cancer

•  Leukemia

CHAPTER 2: GLOBAL MARKET ANALYSIS

•  Global analysis

•  Market overview

•  Hormonal therapies

-   Market overview

-   LHRH agonists

Drug analysis:

-   Lupron/Leuplin

-   Zoladex

-   Decapeptyl

-   Anti-androgens

Drug analysis:

-   Casodex

-   Androcur

-   Anti-estrogens

Drug analysis:

-   Nolvadex

-   Aromatase inhibitors

Drug analysis:

-   Arimidex

-   Femara

-   Aromasin

-   Progestagens

Drug analysis

-   Depo-Provera

-   Megace

•  Cytotoxics

-   Market overview 

-   Other cytotoxics

Drug analysis:

-   Taxotere

-   Taxol

-   Paraplatin

-   Camptosar/Campto

-   Eloxatin

-   Antimetabolites

Drug analysis

-   Gemzar

-   UFT

-   Xeloda

-   Furtulon

-   Cytotoxic antibiotics

Drug analysis

-   Pharmorubicin/Ellence

-   Doxil/Caelyx

-   Alkylating agents

Drug analysis

-   Temodar

-   Ifex/Holoxan

-   Vinka alkaloids and etoposide

Drug analysis

-   Navelbine

-   VePesid

•  Innovative cancer therapies

-   Market overview

-   Cytokines

Drug analysis

-   Intron franchise

-   Proleukin

-   Monoclonal antibodies

Drug analysis

-   MabThera/Rituxan

-   Herceptin

-   Glivec/Gleevec

-   Therapeutic vaccines and photodynamic therapy

Drug analysis

-   Melacine

-   M-Vax

-   OncoVAX

-   Photofrin



The Cancer Market Outlook to 2009
Table of contents

-   Angiogenesis inhibitors

Drug analysis

•  Adjunct therapies

-   Market overview

-   Anti-emetics

Drug analysis

-   Zofran

-   Kytril

-   Emend

-   Bisphosphonates

Drug analysis

-   Zometa

-   Aredia

-   HGFs

Drug analysis

-   Procrit/Eprex

-   Epogen and Aranesp

-   Neupogen and Neulasta

CHAPTER 3: LEADING PLAYERS IN THE 

CANCER MARKET

•  Global breakdown

•  Amgen

-   Marketed products

-   R&D compounds

-   Oncology portfolio sales forecasts and 

forecast revenue growth

•  AstraZeneca

-   Marketed products

-   R&D compounds

-   Oncology portfolio sales forecasts and 

forecast revenue growth

•  Aventis

-   Marketed products

-   R&D compounds

-   Oncology portfolio sales forecasts and 

forecast revenue growth

•  Bristol-Myers Squibb

-   Marketed products

-   R&D compounds

-   Oncology portfolio sales forecasts and 

forecast revenue growth

•  GlaxoSmithKline

-   Marketed products

-   R&D compounds

-   Oncology portfolio sales forecasts and 

forecast revenue growth

•  Novartis

-   Marketed products

-   R&D compounds

-   Oncology portfolio sales forecasts and 

forecast revenue growth

•  Pfizer

-   Marketed products

-   R&D compounds

-   Oncology portfolio sales forecasts and 

forecast revenue growth

•  Roche

-   Marketed products

-   R&D compounds

-   Oncology portfolio sales forecasts and 

forecast revenue growth

CHAPTER 4: DEVELOPMENT OF KEY 

CANCER MARKETS TO 2009

•  Summary

•  Introduction

•  Global market

•  The hormonal therapy market

•  Cytotoxics

•  Innovative therapies

•  Adjunct therapies

•  Analysis of key novel products

-   Introduction

-   Alimta

-   Avastin

-   Bexaar

-   Erbitux

-   Genasense

-   Iressa

-   Velcade

APPENDIX



”

What our clients say...
Customer feedback on how leading companies use our healthcare management reports

“

”You have provided outstanding client support, both in terms of alerting to new reports, and also

recommending published reports which are of interest to my portfolio planning projects the topics

of the reports are critical to our understanding of biotech and pharma markets in today's business

environment the coverage of the individual reports is valuable...”

Manager, Marketing Information Sciences
Aventis Pharma

”Not only are your reports fully informed in keeping with current issues/new science within the 

pharmaceutical industry, but also RBI's service is expeditious and reliable.  With pharma industry

competition being an ever-present challenge, this subscription is greatly appreciated...”

VP of R&D 
Novartis

”The parallel trade report represents an excellent source for common background regarding key 

drivers of parallel trade.  Moreover it's very helpful to predict the future impact of parallel trade on

our market thus more detailed forecasts are possible. Altogether it provides me with all essential

information on parallel trade which are necessary for future business planning...”

Health Economics Manager 
Bristol-Myers Squibb

”The cardiovascular outlook report is a very interesting study that offered me a very clear and 

concise picture of how the cardiovascular market is going to develop over the next years in all its

aspects from epidemiological factors to possible treatments to who are the players in the market,

etc. We regularly use this information to help us gain a 360%vision of the market for the next 5

years, in order to develop our strategic plans, which we normally "fine tune" yearly...”

Group Product Manager
Bayer



NEW FEATURE - INTERACTIVE REPORTS
Tailor our reports to suit your needs...

We understand that today’s senior executives are time pressured and need to find information at a click of a button.
Reading through over hundred pages of pharmaceutical management analysis to find what you are looking for can
seem quite daunting. Also English is not everyone’s first language which means that not everyone can maximize the
full benefits of the analysis each report has to offer.

To help tackle these issues you may be faced with on a day-to-day basis, we have developed a unique solution that
will help you make the best use of the reports you buy from Business Insights.

Analysis for meetings, presentations and language translation at a click of a button...

Our new interactive feature will provide you numerous benefits to make your life easier. Whether it’s information 
for meetings or presentations - this new feature will do all the hard work for you allowing you to lift the search
results straight into your own document.

What does the interactive feature include?

Simple search tools -  find the exact report sections you need with ease.
Machine translation - up to 9 major European and Asian languages.
Create your own mini report - cut a report based on the search criteria that you set.
Innovative new analysis tools - allows you to make the report that you need.
Visual functions - find your content by browsing through the structure of reports.
Side by side presentation - translation with the original English version.

Spend less time 

searching for the analysis 

and more time 

analyzing the findings...

Use all these features for only 

£50/$80/€80! per report, 

- Simply tick the interactive box 

on the order form and start 

taking advantage of all these

new features today...
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